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Have you ever been excited to share information with a group of stakeholders and then were disappointed
when no one seemed to care? When this happens, do you need to mount a public information effort or
undertake a public education program? One might ask, “What's the difference?” According to guest columnist
Jackie Gloyer, there is indeed a clear distinction. In this Tip Sheet, she explains how to achieve more successful
outcoines by understanding the differentiation between public information and public education endeavors.
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. ublic information and education are |
initiatives that many utilities under- |

2 take on a regular basis. In most cases,

these terms are used interchangeably to |
describe both types of outreach efforts, but !
with meager, unproductive outcomes from |

programs and low-attended events, clearly a
unique definition seems to emerge for each.
The public information model of public

important issues that affect them and their
various audiences; however, very few people
attend those well-planned events. Perhaps the
problem isn’t that the event is not well organ-

hasn't asked for that particular piece of
knowledge.
As the issues facing water utilities

become more and more complex with far- |
reaching implications for the utilities’ publics, :

i o 1t i .
educatl‘on has t%.:ken n a more essential 'roie  of venues, such as community centers, adult
A public education program should provide a i . :
i hensi h to educating the | learning centers, schools, businesses, and
i comprehe e s .

; COMPTEnEnsIve approach 1o educating i health care facilities. They can be coordinated
utitities’ publics on those issues that have an | ) ..
i through community-based organizations

{ and block clubs, a speakers’ bureau or a
: puhliozf;z;:::mf;;i Ozzskiﬁwﬂieygee Ct;: gzﬁﬁz ! scheduled combined community learning
has asked for and public education as knowl- ?:t:\r’;tc):ive’rhe;n;:nanb; gg.sligtziids u&iﬁ;:ﬁ
i edge they have not asked for but should know. | & '
refations was developed from about 190Q into
the 1920s. The primary purpose of this model |
was simply for the dissemination of informa- i
tion, not necessarily with a persuasive intent.' }
Utility managers spend several thousand |
dollars annually planning public meetings

and events to provide information on the

impact on their lives and well being.

public education in Las Vegas, Nevada.

gram could incorporate vour

response to those topics. Short messages can i

P Wilcox, Aul,
about them. For example, the results of an i

i AwwaRF study details the most-asked-for
i information water consumers wanted from |
! their utility? A basis public information pro-
utility’s |

be placed on the water bill, a “Did You Know™
fact sheet, or a simple bill stuffer.

On the other hand, public education

i involves teaching to increase awareness on an
! issue. For public education efforts to be suc-
cessful, we need to know and understand how
i adults learn. Programs can then be created
! and presented in a variety of settings and for-
! mats to accommodate the different types of
i learning styles.

Programs can be conducted in a variety

Understandi hat di i can also use their Web site and a customer
nderstanding what your  Budiences ¢ newsletter to provide snippets of information
want to know becomes very mportant. . .
) . .- i and to publicize education efforts.

Exactly what that is can vary by region. Public

information in Redding, California, may be efforts to match the knowledge your audi-

i ences have asked for and public education for
Customer surveys are an excellent tool to § . . o

. . ) i those issues that are important to your utili-
glean which topics are most important to ;
i your various audiences. Through the survey
i process, utilities can also find out how their i
H ) i comes. ¢}
i audiences want to hear more about those :
: topics and how frequently they want to hear i

ized or widely publicized, but that the public

Targeting public information outreach

i ty,and that your audiences need to know may
i just result in better, more successful out-
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